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—Selected Brands and people Worked with 
IBM, Apple, AT&T, Starbucks, Whatsapp, kalshi, Yo Yo Ma, New York 
Knicks, US Olympic Committee, Founders, CMOs, CCOs, CTOs, 
Journalists, Editors, Illsutrators, Animators, Jr. Designers, elon 
musk, Muhammad Ali

—Select awards & recognition
Type Directors Club Award • 2009
Szenasy, Design Advocate: Writings and Talks by Metropolis 
   Magazine Editor Susan S. Szenasy • 2012
School of Visual Arts Alumni Profile • 2020
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—lectures & presentations
PRATT: “It was 3:07 AM” • 2014
The New School: “Is Design Is” • 2016
PRATT: “Sprung From curiousity” • 2016
Eataly: “Pink.” • 2018
SVA Thesis Panel • 2019
FIT: “Arleen’s Fluxus Loft” • 2021
Livingston Manor, NY: Performance Lecture: Cold War Nuclear  
   War Media & related projects of that era • 2023 
Hofstra EOY Show Judge • 2023
SVA MFA Visual Narrative: “Designed Manifestos” • 2025

—Experiences
Creative Director • Whatsapp; Kalshi • JUL 2005-Present, NYC
Robinhood • Creative Director, Editorial • Aug 2023-Mar 2025, NYC
The Wall Street Journal • Creative director • Aug 2018-Mar 2023, NYC    
SYPartners • Sr. Designer* • Jan 2018-May 2018, NYC
NewLab • Creative Director*: editorial, brand • May 2017-Oct 2017, NYC   
K/R Architects • Creative Director*: Books • May 2017-May 2024, NYC
TIME Magazine • Art Director • Nov 2014-Mar 2016, NYC    
The Daily Beast&Newsweek • Creative Director • Jun 2012-Jul 2014, NYC 
PRINT MAGAZINE • Contributing New Book Critic •  dec 2010-feb 2012, NYC 
Young & Rubicam (Y&R) • Sr. Designer • MAR 2011-Jun 2012, NYC
Collins • Sr. Designer* • Jun 2010-Oct 2010, NYC
School of Visual Arts • MFA Librarian • Jan 2009-May 2010, NYC

H: New York   E: bromarsta@gmail.coM   W: stampinventory.com

—education
School of Visual Arts, MFA Design • 2010  
Salisbury University, BA Journalism • 1999



as A design and communication practitioner I: skim, design, lead, 
research, write, creative direct, make, and most usefully, assert  
a vision for the roles and brands I work among. 
   I use typography, text and messaging, strategy, materials,  
and placement, an understanding of reference and research, 
the zeitgeist, and print and digital layouts to inform my primary 
executions. I work on/among:   Identities; Books; Editorial projects; 
Communication Paths and Flows; events and  Physical Environments; 
Iconography & Symbols; Models and Methodologies; Campaigns;  brand 
and Communication Strategy; strategy and copyWriting, and of course 
websites. I do this  for startup tech companies and both establshished  
and emerging media outlets. 
   I have been in this contingent and continuous–or, living–state since 
2010 (16 years).
   My assorted experiences in mainstream  and new media newsrooms, 
print and digitial editorial spaces, consumer ad agency departments, 
Kyu Collective partner transformation  design firms and studios, 
in-house design departments, higher educational institutions, and 
international art and architecture programs, and new tech start ups, 
allow me to integrate strategy, design, writing, and leadership into one. 
Although these are surely distinct skills to some, I do not separate 
them–I could not, even if I wanted to. In this deliberate approach to 
immersing myself into a range of environments, I’ve participated in 
many approaches, fellowships, solutions, attempts, assignments... all 
toward the mission to communicate a perspective with others.
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